As researchers adopt new ways to share their scholarly contributions at speed, metrics (determine the weightage and impact of a journal/periodical) which describe and provide insights into such work need to keep pace. Different metrics are likely to have different value across output types, research fields and under different circumstances 1 . The transition from print to digital world has allowed journals to gain a different perspective; they have become a product composed of items (articles) which acquire their own entity. . Altmetrics (alternative metrics) is an emerging entity to harness the evidence by aggregating a variety of data sources that taken together quantify the impact of an article in terms of social immediacy and visibility 5 . Sources used for the aggregation or compilation of data can be broken down into five categories 6, 7 :
 Usage: Views and downloads from the journal website or from a third party, e.g. PubMed Central.
 Captures: Bookmarks in CiteULike bookmarks, shared within Mendeley or Delicious.
 Mentions: Blog posts, Wikipedia articles, comments, reviews.
 Social media: Tweets, Google+, Facebook likes, shares and ratings.
 Citations: Web of Science, Scopus, CrossRef, PubMed Central.
Functioning of altmetrics
The usage of social web services by scholars provides raw data in the form of activities that might be reflected by altmetrics. Researchers use social media for various purposes such as probing, as well as for discovering new research ideas and sharing their own research results or at times those of others. This informal scholarly communication over social media leaves some trails or traces in the virtual world which can be collected and profiled to identify any new knowledge, determine the importance of any particular research work, or harness the collective interest of the scientific community or general population towards a precise topic. Simply put, the ways in which research scholars share, discover and interpret the work of others can be studied to track to impact of any research. For example, readers might store articles to be read in future or comment on an article after reading it. The count of articles read is synonymous to counting citations.
Merits
As mentioned above, articles as a single entity are often reported in social media, downloaded, cited, shared and discussed in blogs. These entirely separate individual events often leave a trail which can be followed, harnessed and be customprofiled for individual articles, researchers and publishers. This ultimately meets the aim of most researchers; that their work gets noticed in the virtual world (discussed or read) (Figure 1) , if not cited, and that it has been found usefulif not necessarily agreed with -and has helped someone else frame their work or their arguments. Therefore, monitoring altmetrics -which is almost instantcan be useful in indicating the extent to which an article is likely to be cited.
Demerits
Altmetrics is a new and changing indicator, but its measurements are not standardized. There is no conclusive evidence to link activity on social media platforms with citations or on the impact of an article. In addition, there are different behaviour patterns between different disciplines (which also happens in traditional metrics), and social media might react differently to some disciplines. Few do not agree with the emerging metrics on the basis that: (a) altmetrics measures only the buzz created by social media (which is of short duration) and it is extremely unlikely that any of it (publication in question) will be cited in any paper indexed by abstracting and indexing services; and (b) there is no formal citation method of this kind The usage of altmetrics among healthcare providers is encouraged with a prior warning that altmetric data are not to be used solely for evaluating a research work, but to aid and not supersede bibliometrics. Social media, however, might have a role to play in academia in the future, and should not be ignored. As rightly stated by Elwood 9 , 'any popular sport have fans who are fond of chanting that their beloved team is the best. Championship games do exist to test the validity of such claims. The journal world has similar characteristics, except there is no playoff system to validate champions' 9 .
